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“Innovation in Industry”

Abstract:

Siemens, the world’s third largest player in the field of electrical engineering and electronics has always been committed to R&D and innovation in the course of its long history. In 2003 Siemens’ R&D expenditures were 5.1 billion Euros corresponding to 6.8 % of sales.

To turn R&D into profitable innovation Siemens’ strategy  is to be a trendsetter in the business.

This requires

· comprehensive visions for all business segments,

· leadership in strategically important technologies,

· a strong patent portfolio,

· leveraging technological synergies,

· optimizing innovation processes,

· R&D presence in the lead markets.

A major asset in implementing this strategy is the excellence of our people whose creativity and engagement justifies our claim “ Siemens – Global network of Innovation”.

